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Introduction to sports marketing

Introduction to sports marketing / Aaron C.T. Smith and Bob Stewart.
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Summary

9781135022088 (Paperback)

TOE.088 SMIT

Smith,_Asron, 1872-
Intreduction te spert marketing [ Aaron C.T. Smith and Beb Stewart
Second edition.

London ; Mew “ork - 2015. Routledpe.,

x, 323 pages; 26 cm

GHEA

Bschelor of Marsting

Sports Marketing

Sport Mansgement Seres

Inciudes bibbegraghical references and indss.

1. Sport marketing introduction — 2. Sport markets — 3. Sport consumers -- 4. Spont marketing opportunities — 3. Sport marketing strategy - §. Spont products snd branding — 7. Spost pricing — 3. Spart
distribution — B. Sport promobion - 10. Sport sponsorship — 11, Sport services — 12. Sport digitsl marksting and social media — 13, Sport marksting implemeniation and control.

Introduction ta Spon Marketing is an accessible and engaging intreducticn to key concepts and best practice in sport marketing. Aimed at students with litths ar no prior knowiledpe of marketing, the
biook outlines 3 step-by-step framework for effectve sport marketing, from conducting market analysis and developing a sirst=gy, through to detsiled planning and implernentation. The book has 3
wider scope than other spor marketing textbooks, recognising that students are just as likely o have to employ their marketing skills in community sport or the not-for-profit sector as in professicnal
=port, and therefors reoresents the most realiste and useful sport marketing text currently svailsble. Mow in 3 fully rewised and updated s=cond edtion, the book has expanded coverags of digtal and
social medis, product inncwvation, senvices and relationship marketing, and key contempersry issues such as socisl responsibiity and sustsinakility. It features a much wider range of intemational cases
and examgles, covering Morth America, Eurcpe, and the vibrant and 3 dewsloping sport markets in Asis-Pacific, the Middle East and Latin America. Every chapter includes a range of usefu
features to help the reader to engaps with fundaments! prnciples and spplisd prachics. such as problem-solving exsrcses and review questions. Introduction to Sport Marketing is an essential texthook
for any degres-level spon marketing course.
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Management of information security

Management of information security / Michael Whitman, Herbert Mattord.
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15BN 0781305501256

Classification 8554 WHIT

number

Author Whitrnan, Michsel E.,_1884- author.

Title Management of information s=curity / Michasl Whitman, Herbert Mattord.
Edition Fifth edifion.

Publication  Boston, MA, USA 2017. Cangags Leamning,
Details

Description i, G50 pages ; 24 cm.
Unit Code Recommendsd - 11487 Information Secusity Infomnation Security

Bachelor of Infermation Technology

Motes Previcus edition: 2014.
Inciudes bibbograghical references and index.

Contents Contents note: Introdwction te Security — CHNSS Security Model — The \islue of Information and the C.LA. Triad — Hey Concepts of Information Security: Threats and Attacks — The 12 Categonies of
Thrests - \What |5 Management= - Behavioral Types of Leaders - Management Characteristics — Governance - Solving Problems -- Princicles of Information Secudty Management - Flanning -
Paficy - Programs — Pratection - People - Projects — Chapter Summary - Review Questions - Exercises — Closing Case -- Discussion Questions - Ethical Decision Making - Endnotes — InfoSec
and the Law - Types of Law — Relevant LS. Laws — Intermational Laws and Legal Bodies - State and Locs! Regulations -- Poficy Wersus Law — Ethics in InfoSec — Ethics and Educaton -- Detaring
Unethical and lllegal Behavior - Professionsl Organizations and Their Cedes of Conduct — Asseciation for Computing Machinery (ACN) — Internationsl Information Systems Secwity Certification
Cansortium, Inz. (I8C)2 — B4NS - Information Systems Audit and Control Associstion (|SACA) - Information Systems Security Associstion {|554) - Organizationsl Liabikty and the Meed for Counsel -
- Ky Law Enforcement Agencies — Chapter Summary -- Rewiew Questions - Exsrcizes — Closing Case - Discussion Questions - Ethical Decsion Making - Endnotes - The Rolz of Planning -
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Strategic advertising management

Strategic advertising management / Larry Percy, Richard Rosenbaum-Elliott.
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Author Percy Ly suthor.
Title Strategic advenising management / Larmy Percy, Richard Rozenbsum-Elot.
Editicn Fifth edition.

Publication = Cediord, United Kingdom - [20186] Cifiord University Press,
Details

Description  xxiv, 429 papes : illustrations (some colowr) © 25 em
UnitCode  GHEA
Bschelor of Marketing

Advenising Management

Miotes Includes bibbograghical refersnces and index.

Ciontents pt 1 Owervizw of Advertising and Promotion - 1.WWhat are Advertising and Prometion? - 2. Perspactives on Adverizsing — 3. Advertising across Cultural Borders - pt. 2 Planning Considerations -- £ Vihat
it Takes for Buccessful Advertizing and Promotion — £ The Sirategic Planning Process — pt. 2 Developing the Strategic Plan — . S=lecting the Target Audience — 7.Understanding Target Audience
Decizion Making -- 8.0stermining the Bes: Positioning — 2. Devsloping 3 Sommumicabion Strateqy — 10 5etting a Media Strategy - 1. Digitsl Media -- pt 4 Making it Wark — 12 Processing the Messsge -
13.Creative Tactics — 14.Creative Exscution — pt. 5 Integrating Advertising and Promaotion — 15.3ales Prometion and Breader Communication Mix — 18.Campaign Sirategy

Surnmary Strategic Advertising Managament provides the firm foundstion you need to undersiand the sffective strategic planning of advertising and other marketing communications. Renowned expsrts in the fisld,

Motes the authors draw on their extensive expenience to presant the essential principles of communization that demonstrats how advertising warks. Using real werld examples and esse studies from a variety of
internabional brands and companies, such a5 Sarmsung, McDonalds and Disney, the authors have created a resouncs that chearly dlustrates how theory is put in 1o practice, and how sirstegc advertising
operates in 3 global economy. The new edition features more coverage of social media, viral, and enline adventising throwghous, and a dedieat=d chapter on ‘Digital Media,” ensuring that the book
continues to offer students the most complete guide to the rapidly evolving Isndscape of the advertising industry.Online Resowcs Cantre For Students: Flashcard glossary Additional guestions Further
reading updates VWeb links Video links to adverts exemplifying strategies discussed in the baok, short films fror adwvertising companies and relevant documentaries For Lecturers: Suggested IPA case
histzrizs Suggested classroom exsrcises PowePoint slides

Subjects Szles promotion

Advenizing — Managsment
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